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The trust of customers，customer satisfaction and customer loyalty is an important 
factor for each hotel business success. Previous studies have shown that customer buying 
behavior in the process of information search link，have a major impact on the customer to 
make the final purchase decision. As the mobile Internet continues to grow，the circulation of 
information more and more widely. In order to avoid risks or meet certain requirements 
before you decide to purchase a product or service， consumers tend to be carried out through 
a variety of channels a lot of information search. However，the speed of information 
dissemination，will result in consumers' purchasing decisions may change with constantly 
updated information，companies will also be difficult to accurately predict consumer behavior. 
Consumer information search behavior from the start， in order to Vietnam Hotel customers 
for the study，research model on the basis of previous studies，build and empirical research 
methods via a questionnaire，information search and influencing factors of the hotel guests 
explore Vietnam Hotel and Investment Company，based on customer information search 
behavior management and marketing advice and inspiration. 
The aim of this studies is to use SPSS 17.0 statistical analysis software，analyzed by 
descriptive statistics，reliability and validity analysis，analysis of variance，correlation 
analysis and regression analysis statistical methods for analysis of the data recovered and 
reached the following conclusions： 
(1) Hotel customers product knowledge and information-seeking attitude and its 
external search efforts significantly positive relationship；  
(2) The time factor of the hotel customers to their external information search efforts；  
(3) Customers perceived risk and perceived gains Search attitude and its external 
search efforts intermediary role，the role of the intermediary does not exist in product 
knowledge and information between the search efforts； 
(4) Customer self-involved has a regulatory role，and the degree of Search efforts 
















and information search efforts there is only part of the regulation. 
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